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EXAMINATION FEBRUARY-MARCH 2024
BACHELOR OF COMMERCE (FIRST SEMESTER)
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SEC - MARKETING - | - LEVEL 6

[Time: As Per Schedule] [Max. Marks: 25]

Instructions: Seat No:

1. Fill up strictly the following details on your answer book
a) Name of the Examination : BACHELOR OF COMMERCE
(FIRST SEMESTER) (NEP & NON NEP)

b) Name of the Subject : MARKETING - |
c) Subject Code No : 2308000601060003

2. Sketch neat and labelled diagram wherever necessary.
3. Figures to the right indicate full marks of the question.
4. All questions are compulsory.

Student’s Signature

Q.1 ofldsilell 25U aled WYL [S1SURL UiY]: 05
Answer the following in Brief [Any 5]:

1. 15321 10¢ cAuAIRLd 5.
Define the term Marketing.

2. dR ALes dl slal elldlcy]?
Whom you called as a customer?

3. ddN 2lugsil vl 53]
Define the word Satisfaction.

4. dIHLss ISR Il dHIR) w8l §f 82
What do you mean by Social Marketing?

5. SWOT of Y&l ey qu).
Write down the full form of SWOT.
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Q.2

Q.3

6. SIS W% Q] B2
What is Strategic Planning?

7. Gllestoll 28l 9 8
What do you mean by Product?

8. AU 20¢ VAR 5.
Define the term Selling.

U152 W AE] e SISURL e dsladdl quil. 10
Write down any 10 differences between Marketing and Selling.

OR

HEe I RAN RS cYsics BIANe1a [Aold iR AHldl.
Explain Market - Oriented Strategic Planning in detail.

251 oyl duil: (s18ULL o) 10
Write Short Notes [Any Two]:

1. $Usflotl U521 Y eollal Hidfegled 1] (a6l
Philosophies guiding a Company's Marketing Efforts.

2. 635 SIS (Al HI2 ¥R Wle dUIR S2.
Prepare Operating Plans for each Functional Area.

3. Gclltel (Production) Ul
Production Concept.

4. AlES Y& Wal AdlN.
Customer value and Satisfaction.
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